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ENGLISH VERSION

Instructions : (1) Attempt all the questions based on Internal

Options.
(2) Right side digit indicates the marks.

1 "Consumer is the king of Market and it is difficult to
prefict his/her behaviour" considering this statement explain
importance and nature of Consumer Behaviour.

OR
1 Describe process, complexities and issues of conducting

Consumer Research.

2  Explain Consumer Buying Process with suitable examples.

OR

2 Describe Levels of Consumer Decision Making.

3  Define : Attitude. Also explain Attitude Change with
suitable examples.
OR
3  What is Learning ? Describe various learning theories

with examples.

4  Explain the role of culture in Consumer Behaviour.
OR

4  Describe any one model of Consumer Behaviour.
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